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THE KATYN MASSACRE AND ITS IMPACT
ON POLISH-RUSSIAN RELATIONS

On 10th April 2010, the president of Poland was killed in a plane crash near
Smolensk, Russia. The president's wife, many prominent politicians, military elite as well as

Church representatives died too. The
passengers intended to commemorate the
mass killings of Polish officers perpetrated
by NKVD in Katyn, Russia. According to
many political commentators, the Russian
Government's conduct after the Smolensk
tragedy indicates a turn in Polish - Russian
relations. The highest hopes concern the
explanation of the circumstances of the
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Katyn massacre. This would finally allow Poland and Russia to close the chapter of their
countries' history, which has been the bone of contention for many years.

The mass murder of the Polish officers of Armed Forces, Polish Police and Border
Protection Corps perpetrated in many places in the USSR in late April and early May 1940 is
called "the Katyn massacre". In the public consciousness, all these tragic events are
symbolised by Katyn - the place near which the first mass graves were discovered.

A vast majority of Poles (80%) believe that the Katyn massacre still influences Polish
- Russian relations. Only one respondent in seven (14%) has the opposite opinion.
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Seven out of ten Poles (71%) think that the
chances to explain the circumstances of the Katyn
massacre after the Smolensk plane crash are
higher than before. A fifth of respondents (19%)
do not think that these two events are connected.
They consider the chances to explain the Katyn
massacre to be the same as before the crash. Only
few (4%) believe that this explanation is less
likely to happen now.

More information about this topic can be found in CBOS
report in Polish: "The Katyn massacre and its impact on
Polish-Russian relations”, May 2010. Fieldwork for
national sample: May 2010, N=1000. The random address
sample is representative for adult population of Poland.

ATTITUDES TO DEMOCRACY
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Poles assess the democracy in Poland positively (43%)
and a half (exactly 50%) negatively. In the last three years
the attitude to democracy in Poland has not changed
significantly.

In very general terms, Poles approve of
democracy as a political system. Ever since the political
changes in our country began, Poles believe in the
superiority of democracy above any other political
system. Presently democracy is approved of by 68% of
respondents and it has not changed much since 2008.
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Despite the general support for the democratic
system, the majority of respondents (43%) say that
sometimes non-democratic governments may be more
desirable. The percentage of people allowing non-
democratic governments in certain cases has grown
significantly in recent years. Hence we may say that
authoritarian tendencies are intensifying in the Polish
society.
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In recent years we have noted a rise in the
acceptance of non-democratic governments and a decline
in the level of identification with democracy. Over two
fifths of respondents claim (41%) that for people like
them it is not important whether governments are
democratic or non-democratic. Such an opinion is
rejected by less than a half (48%).

Since 2006, opinions about the universal value of
democracy have changed. The majority believed then that
democracy can flourish regardless of culture or political
traditions of each country. Presently, more people think
that the advancement of democracy is limited (47%) and
fewer Poles believe it has a universal value (39%).

DO YOU AGREE WITH THE STATEMENT: "FOR PEOPLE LIKE
ME IT IS NOT IMPORTANT WHETHER GOVERNMENTS ARE
DEMOCRATIC OR NON-DEMOCRATIC"?
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WHICH OF THE FOLLOWING OPINIONS BEST REFLECTS
YOUR OWN ATTITUDE?

112006 1112010

o It is desirable that democracy is advanced
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More information about this topic can be found in CBOS report in
Polish: "Attitudes to democracy - its understanding and assessment”,
May 2010. Fieldwork for national sample: March 2010, N=995. The
random address sample is representative for adult population of
Poland.

CORRUPTION AND LOBBYING

According to Corruption Perceptions Index
published by Transparency International the problem of
corruption was growing from mid 90s - when Poland was
first included in the research - till 2005. Since 2006, the
situation has been improving but corruption still remains
a major social issue. In terms of corruption Poland ranks
lower than other countries of the so-called old European
Union. Still, it is on a similar level as in Hungary, the
Czech Republic, Slovakia, Lithuania or Latvia.

The research conducted by CBOS also shows
that Poles believe corruption is a grave problem in our
country. Presently 87% of the surveyed people think that
corruption is a serious issue. Among them 44% believe it
to be very serious.

The opinions about the importance of this
problem have been surveyed for nearly twenty years, i.e.
almost since the beginning of transformations in Poland.
The number of respondents who thought corruption was a
serious social issue was growing since 1991 and in 2004
and 2005 this conviction was particularly strong . Since
then the percentage of people sharing such a view has
been falling yet, none the less, it is still held by a vast
majority of society.
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Respondents consider politics and the healthcare
system to be most corrupted areas of public life. At leasta
quarter of Poles think that corruption is particularly
widespread in ¢ district and province offices, courts and
prosecutor's office, central and ministry offices. About
every seventh Pole believes that corruption is most
widespread among police officers. Fewer people declare
that state enterprises and private companies are corrupted
most. Very few Poles think that corruption is frequent in
banks, the Armed Forces, schools and science.

IN WHICH OF THE FOLLOWING AREAS DO YOU THINK
CORRUPTION IS MOST WIDESPREAD?

Politicians - party members, councillors, |

0,
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The healthcare system | | 58%

Community, district and province offices |:| 31%
Courts and prosecutor's office |:| 29%
Central and ministry offices |:| 26%
The police :l 15%
State enterprises :l 13%

Private companies |:| 8%
Banks |:| 3%

Schools and science |:| 3%
The Armed Forces |] 1%

Elsewhere |] 1%
Don't know |:| 7%

High ranking civil servants and politicians are
most frequently accused of nepotism. Over four fifths of
respondents (84%) think that they secure positions in
offices, companies, banks and other institutions for their
relatives and friends very often. The problem of nepotism
and favouritism is also manifested in securing contracts
for friends and family running their own business. This
behaviour is particularly characteristic of politicians and
high ranking civil servants according to almost three
quarters of respondents (73%). Nearly the same number
of Poles (72%) are convinced that - when it is profitable
for them - politicians and high ranking civil servants are

influenced by business lobbies, companies, professional
and social groups in securing contracts or government
orders.

DO YOU THINK THAT POLITICIANS AND HIGH RANKING
CIVIL SERVANTS FREQUENTLY
DO THE FOLLOWING THINGS?
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in return for personal gains, etc.
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Over half of respondents (59%) believe that by
bribing MPs and other politicians it is possible to shape
the law. However, this opinion is less popular than a few
years ago.

DO YOU THINK THAT BY BRIBING MPS OR OTHER
POLITICIANS IT IS POSSIBLE TO PASS A LAW
OR CHANGE AN EXISTING LAW?
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More information about this topic can be found in CBOS report in
Polish: "Corruption and lobbying in Poland", May 2010. Fieldwork
for national sample: April 2010, N=1056. The random address sample
isrepresentative for adult population of Poland.

SOCIAL NETWORKING
IN INTERNET

According to Internet World Stats, there were
nearly two billion of Internet users around the world at the
end of 2009. In Poland alone there were over twenty
million (52% of the whole Polish population). In
countries where Internet use is most popular (Iceland and
Norway) as much as 90% of all inhabitants used the
Internet.

At first, communication through the Internet was
limited mainly to sending emails and participating in
discussion groups. Later came forums, instant
messengers and blogs. Presently, the most thriving form
of Internet use is social networking which incorporates
all the previous forms of Internet communication. Online
communities may focus on free time activities,
maintaining contact with friends and making new
acquaintances (related to private or business life).

Nearly a third of adult Poles (32%, or two thirds
of Internet users) registered in some social networking
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websites, e.g. Nasza-klasa, Facebook, GoldenLine. The
degree of interest in social networking is strictly
connected with the age of Internet users. A vast majority
of people between 18 and 24 years of age belong to some
online community. Among people between 25 and 34
years of age, more than half admit they belong to one of
the online communities. The older the respondents, the
less likely they are to own a profile on one of the social
networking websites.

ARE YOU REGISTERED IN ONE OF THE SOCIAL NETWORKING
WEBSITES, E.G. NASZA-KLASA, FACEBOOK, GOLDENLINE, ETC.?
Percentage of responses in general and in age groups.

79% 739, 75%

59% 53%
37% 44% 36% 70,
o 2%

62%

l%%l

Total 18-24 25-34 35-44 45-54 55-64 65 year
year year year year year and more

‘Ilnternel users [CJAdults in general ‘

Among those belonging to at least one online
community, almost everyone (95%) is registered in
Nasza-klasa - a website created in the second half of
2006. Its main aim was and still is to maintain contact
with schoolmates. The second most popular website is
Facebook (14% ofusers) - an international social network
created in 2004 in the US. In Poland Facebook is not the
most popular social networking website but it is the best
known website in the world giving its users the broadest
choice of options. The third most popular online
community (3%) is GoldenLine, a Polish website which
focuses on career development.

For the prevailing number of members of online
communities, it is most important to maintain contact
with friends. Nearly the same number of people belong
there out of curiosity. Slightly fewer people hope to renew
their old friendships and, for many people, itis a form of
spending free time. With regard to artistic activity more
people participate in communities passively (they listen

to music, read, watch films or photos), rather than
actively (sharing pictures, films, music, their own
writing). The respondents also use online communities to
discuss interesting topics, participate in forums as well as
make new acquaintances in their private life. Business
reasons (job searching, sharing ones profile with
potential employers or making new business
acquaintances) were least frequently mentioned.

WEBSITES IN WHICH RESPONDENTS ARE REGISTERED.

Facebook - 14%

GoldenLine I3%
Other online communities
(Grono, MySpace, Twitter, Epuls, Fotka, Sympatia)

Subject-based websites and forums (YouTube, I4n/
Filmweb, Wielkie Zarcie, Babyboom, Astropolis) °

4%

News websites (Interia, Onet) |1%

Other forms of communicating via the Internet

(Allegro, Gadu-Gadu, Blog) |2%

REASONS FOR USING SOCIAL NETWORKING WEBSITES.

Maintaining contact with friends 0,
or groups of friends | | 85%
Curiosity | | 78%
Renewing old friendships | 73%
Spending free time | 63%

Listening to music, reading, | 0,
watching films or photos 56%

Sharing photos, films, music, I:I o,
ones own writing 43%

RDiscussing interesting topics; o,
participating in forums 42%

Making new acquaintances o,
in private life 36%

Job searching, sharing ones profile 219

with potential employers °
[

7%

Making new business acquaintances

More information about this topic can be found in CBOS report in Polish:
"Social networking in internet”, May 2010. Fieldwork for national sample:
April2010, N=1056. The random address sample is representative for adult
population of Poland.
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In addition to the reports referred to above, the following have been published recently (in Polish):
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