
Media market in Poland

Most people (65%) believe that 
m a s s  m e d i a  i n  P o l a n d  a r e 
pluralistic: they present different 
views and opinions. The fact that 
the media in our country present 
different points of view is expressed 
both by people who identify with 
the right (65%) and supporters of 
the left (73%). 

Most respondents (68%) consider it 
important that the media operating 

in Poland belong to different 
owners. In the studies carried 
out in 2017-2019, about half 
believed that the share of 
foreign capital in the media 
market in Poland was too 
high. Currently, this view is 
shared by only one-third of 
Poles (33%). The remaining 
people do not agree with the 
b e l i e f  t h a t  t h e r e  i s  a n 
excessive presence of foreign 
capital in the media market in 

Poland (36%) or do not have an 
unambiguous opinion on this 
subject (31%).

A m e n d m e n t s  t o  t h e 
Broadcasting Act  recently 
adopted by the Sejm, according 
to which only media owned by 
capital from the countries of the 
European Economic Area could 
receive a license to broadcast 
radio and television programs 
in Poland, are more than twice 
as often opposed (50%) than 
approved of (24%).

More information about this topic can be found in CBOS report in Polish: "Media in Poland and 
License for TVN24", August 2021. Fieldwork for national sample: August 2021, N=1167. The random 
sample is representative for adult population of Poland.
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Use of second-hand 

goods

Do you agree with the statement: Mass 
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different views and opinions.
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It is important that the media operating in Poland belong 
to different owners

Do you agree that a law should be introduced 

under which a license for broadcasting radio 
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granted only to media owned by the capital 
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Views of young Poles

CBOS research shows an increase in the number of left-
wing political self-identifications among young people in 
2019-2020. The percentage of respondents aged 18 to 24 
declaring left-wing political views increased during this 
period from 17% to 30%, while the percentage of people 
identifying with the right increased from 23% to 27%. The 
turn of young Poles to the left is noticeable especially in 
the context of the general public, where right-wing 
sympathies (37%) still clearly prevail over the left-wing 
(20%).

In connection with the observed changes in political 
identifications, we have looked in more detail at the views 
of young people on important socio-political issues and 
how they differ from the views of the general public. A 
comparison of the declarations of young people with the 
distribution of opinions among all respondents shows 
that the young generation of Poles is, above all, more 
liberal in thinking about the economy and the role of the 
state, as well as more liberal in terms of their worldview 
and more pro-European. Compliance with civil rights and 
freedoms is relatively more important for young people 
than for all adults.

The ideas of young people about the proper shape of the 
socio-economic order and the role of the state differ from 
the opinions of all respondents mainly with regard to taxes 
and privatization of the economy. Half of the people up to 
the age of 24 believe that everyone, regardless of how 
much they earn, should pay the same percentage of 
income tax. Progressive taxes are supported by 37% of 
them. At the same time, the vast majority of young people 
(76%) expect the state to provide a high level of social 
benefits, such as health care or education. Contrary to the 
general population, among people aged 18 to 24 
supporters of privatization of state-owned enterprises 
(44%) prevail over people who believe that a significant 
part of enterprises should remain state-owned (30%). 
More than two-fifths of young people (43%) believe that 
job security and protection of existing jobs are more 
important than the possibility of flexible employment and 
dismissal of workers depending on the situation of the 
workplace. The opposite opinion is shared by almost one-
third of respondents up to the age of 24 (32%).

Young Poles more often than adults in general see the 
need to abandon coal-based energy as soon as possible 
(50%). On the other hand, almost one-third (32%) agree 
with the opinion that Poland should be able to use coal in 
the energy sector as long as possible.

Young people, compared to all respondents, are 
distinguished by a much more liberal approach to 
worldview issues. Two-thirds of them (67%) believe that 
the concordat between Poland and the Holy See is 

unnecessary, and the state should not privilege any 
religion or Church. Most people under the age of 24 (58%) 
support the legal admissibility of abortion. More than half 
(55%) believe that the law should allow for same-sex 
partnerships to enter into formal partnerships.

Young Poles support the development of European 
integration slightly more often than respondents in 
general. Almost half of them (49%) are in favour of 
deepening integration. Slightly more than one-fourth 
(27%) believe, on the contrary, that Poland should strive 
to remain as independent as possible in the European 
Union. Young people are less reluctant than the general 
population to accept refugees from Africa and the Middle 
East, but also in this age group the opposition dominates 
(60%). 

People up to 24 years of age even more often than the 
general population express the opinion that the fight 
against crime cannot justify restricting the rights and 
freedoms of ordinary citizens: 62% of them are of this 
opinion. 

Pairs of contradictory statements:
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should be privatized
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Poland should move  away 
from energy based on coal

Ambivalent 
opinion

Poland should be able to use coal 
for energy as long as possible
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Crime should be fought hard, 
even if it would limit the rights 
and freedoms of ordinary citizens
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Since the previous measurement in 2020, the number of 
users of social networking services has significantly 
increased. They are currently used by three-quarters of 
internet users (76%), i.e. more than half of all respondents 
(55%, i.e. the most since we started monitoring it). 

Do you have an account on any social networking site, 

e.g. Facebook, Instagram, YouTube, Twitter, Nasza Klasa, 

GoldenLine, LinkedIn or similar?

Online shopping is becoming more and more popular. In 
the month preceding the survey, online purchases were 
made by almost two-thirds of users (64%, i.e. 47% of all 
adults), as in the previous year. The high percentage of 
online shoppers is in line with the earlier trend of 
increasing popularity of online shopping, but its surge last 
year is probably due to the epidemic, which convinced or 
forced new users into that activity.

Respondents who bought something online during 

the previous month.

Since last year, there has been a very high percentage of 
users of electronic banking.  Currently it is at the highest 
level compared to previous surveys. At present, eight out 
of ten internet users (80%), i.e. almost three fifths of adult 
Poles (58%), have an online bank account.

Pairs of contradictory statements:
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Termination of pregnancy should 
be allowed without any restrictions

Ambivalent 
opinion

Termination of pregnancy should 
be completely prohibited

Don't
know
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Concordat between Poland
and the Holy See is unnecessary. 
The state should not privilege 
any denominations or Churches

Ambivalent 
opinion

Concordat is needed. The state 
should cooperate with the Catholic  
Church, to which the majority 
of society belongs

Don't
know
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The law should allow 
for the possibility of entering 
into formal partnerships by 
persons of the same sex

Ambivalent 
opinion

The law should not allow 
the possibility of entering into 
formal partnerships by persons 
of the same sex

Don't
know
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Poland should strive for the closest 
possible integration within 
the European Union

Ambivalent 
opinion

Poland should try to maintain as 
far as possible its independence 
in the European Union

Don't
know
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Poland should accept refugees 
coming to Europe from Africa 
and the Middle East

Ambivalent 
opinion

Poland should not accept refugees 
coming to Europe from Africa 
and the Middle East

Don't
know

%

Respondents 
aged 18-24 (N=237)

Total (N=2381)

More information about this topic can be found in CBOS report in 
Polish: "Young Poles on Important Socio-Political Issues", August2021. 
Fieldwork for national sample: May 2021 (N=1163) and June 2021 
(N=1218). The random samples are representative for adult population 
of Poland.

Internet use

The pandemic facilitates digitization. This year, we have 
registered a record number of Poles using the Internet. 
Nearly three-quarters of adults (73%) are online at least 
once a week, which is 5 percentage points more than in the 
previous year.

Do you use the Internet (websites, e-mail, instant 

messaging, etc.) at least once a week? 
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17
26 28 31

37
44

48 51
56 56 60

63 64 65 67 66 69 68
73

III
2002

II
2004

III
2005

III
2006

III
2007

III
2008

VI
2009

IV
2010

V/VII
2011

V
2012

V
2013

IV
2014

V
2015

V
2016

IV
2017

IV
2018

V
2019

VI
2020

VI
2021

%

47

62 62
58 59 60 62

66 67
61

65 66
69

76

21

30 32 33 33
36 39 42 43 41 42 46 46

55

III

2008

VI

2009

IV

 2010

V/VII

2011

V

2012

V

2013

IV

2014

V

2015

V

 2016

IV

2017

IV

2018

V

2019

VI

2020

VI

2021

Internet users All adultsAffirmative answers:

%

2

13 14

23 24

35 33 33 32
37

42
36

46 45 46
51 52

65 64

<0,5 3 4 7 9
15 16 17 18 21

25 23
29 29 31 32

36
44

47

III 
‘02*

II 
’04*

III 
‘05

III 
’06

III 
’07

III 
’08

VI 
’09

IV 
’10

VII 
’11

V 
’12

V 
’13

IV 
’14

V
’15

V 
’16

IV
’17

IV 
’18

V
'19

VI
'20

VI
'21

%

Internet users All adultsAffirmative answers:

Respondents who used online banking services during 

the previous month.

21

33 31
38 41

46
54

60 59
63

69 66 66 66
73

79 80

6
10 11

17 20 23
30

34 36 39 44 43 44 42
50 53

58

III 

‘05

III 

’06

III 

’07

III 

’08

VI 

’09

IV 

’10

VII 

’11

V 

’12

V 

’13

IV 

’14

V

’15

V 

’16

IV

’17

IV 

’18

V

'19

VI

'20

VI

'21

%

Internet users All adultsAffirmative answers:

Services and content available online for a fee, such as 
subscriptions to newspapers, access to multimedia, and



4 

For more information on CBOS services

and publications please contact:

CBOS
 5/7, Świętojerska, 00-236 Warsaw, Poland

Phones:  (48) 22 629 35 69, 22 628 37 04 Fax: (48) 22 629 40 89

e-mail: sekretariat@cbos.pl     www.cbos.pl    

CBOS EXPERTISE 

in providing professional, accurate and timely research has made us 

the leading authority in political, social and consumer research in Poland.

All sources must be credited when any part of this publication is reproduced

Circulation: 50 copies

© COPYRIGHT BY CBOS, 2021

Overall, more than two-thirds of respondents (70%) use 
second-hand items. Most Poles (60%) declare that they 
buy second-hand goods at least from time to time. This is 
an increase by 12 percentage points compared to 2008. 
Most respondents also admit to using second-hand items 
given to them by family and friends (52%). Respondents 
still very rarely declare that they use second-hand items 
given by charities or social welfare centres (5%), or left by 
other people near their homes or rubbish bins (4%).

Respondents who used the content available 

on the Internet for a fee during the previous month, 

such as newspapers, photos, videos, paid membership 

in websites, games.

What do you usually do with things that are unnecessary 

in your household but still usable?

Does your household use second-hand things 

(e.g. furniture, clothes):

More information about this topic can be found in CBOS report in 
Polish: "Use of the Internet", July 2021. Fieldwork for national sample: 
June 2021, N=1218. The random sample is representative for adult 
population of Poland.

Use of second-hand goods

Poles usually donate unnecessary things that are still 
usable to the Church, Polish Red Cross or other charity 
organizations (39%). The second most popular solution is 
to give them to family, friends or neighbours (31%). Almost 
one-eighth (13%) keep unnecessary things that can be 
used in the future. Less commonly, they throw them away 
(7%) or sell (6%).  

membership in services or games, are now more popular 
than ever before. In the month preceding the survey, 
nearly one-fifth of Internet users (25%, i.e. 19% of all 
respondents) paid for services of this type.

46%
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27%
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donated by a charity institution or social welfare centre

No, never
 

95

95

3

4

11

1
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left by someone near their house or rubbish bin

More information about this topic can be found in CBOS report in 
Polish: "Second-hand Goods", August 2021. Fieldwork for national 
sample: July 2021, N=1166. The random sample is representative for 
adult population of Poland.

Since 2008, the way Poles think about using second-hand 
items has completely changed. The percentage of 
respondents who perceive the use of used things as a 
symptom of poverty decreased drastically from 69% to 
29%. Since 2008, the belief has spread that the use of 
second-hand goods is a manifestation of concern for the 
environment (an increase by 18 points, from 65% to 83%). 
At the same time, the view that using things second-hand 
goods is indicative of resourcefulness has also 
strengthened (84%, an increase by 8 points).
Do you think that the use of things used by someone else 

and no longer needed (e.g. furniture, clothes) shows:

Yes No Don't know

%

76

84

17

10

7

6

2008

2021

resourcefulness - you can save 
a lot in this way, and you do not 
always have to buy new things
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care for the natural environment 
- this way you can contribute to 
reducing the amount of rubbish
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poverty - second-hand things 
are used only when someone 

cannot afford new ones

 

„Don’t know” omitted.

7
9

6

12
15 15

8 9
12

10
12

8 9

13
15

20

25

2 3 2
5

7 8
5 5

7 6
8

5 6
8

11
13

19

III 

‘05

III 

’06

III 

’07

III 

’08

VI 

’09

IV 

’10

VII 

’11

V 

’12

V 

’13

IV 

’14

V

’15

V 

’16

IV

’17

IV 

’18

V

'19

VI

'20

VI

'21

%

Internet users All adultsAffirmative answers:


